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Why Do
We EXxist?

. To solve problems

. To create value

. To contribute our unique skills

. To drive innovation and progress
and to make a difference

How Do
We Lead?

We operate outside the traditional
branding landscape. By daring to break
the rules and craft our own, we awaken
brands to their full potential, imbuing
them with the undeniable life authorithy
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Who Do
We Serve?

Business and Organizations who are:
. Struggling with differentiation

. Seeking to Elevate their positon

. Ready for Transformation

. Looking for Strategic Guidance

. Aiming for Long-Term Success

What Sets
Us Apart?

. We are not bound by traditional branding
constraints

. We are always willing to challenge the
status quo and forge our own

. We focus on creating brands that are
truly alive and resonant
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What Do We
Stand For?

Helping brands to own their space, build confidence
in their identity, and project authority in their market.
With a clear understanding of brand's purpose,
vision, and target audience.

Where Are
We Headed?

Creating a legacy of impact by empowering
brands to achieve significant success, leaving a
lasting impact on the business and industries
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Our Wordmark

The bold weight makes the wordmark
stand out, easy to read even at small
size. The friendliness of the font will
connect with target audience.
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Visual Breakdown
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Key Feauture 1 Key Feauture 2
The round san-serif font stands for modern & The wordmark is simple and full of personality
trustworthy that will connect with the target audience

s that signifies uniqueness
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Wordmark
Variations

Clearspace

Clearspace is the empty space
around the wordmark that must stay
free from any text, images, or other
graphic elements
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Variation 1

clearspace

bliss

clearspace

Variation 2

& bli

=55



bliss

Key Feauture 1 Key Feauture 2

This logo screams bold, clean, and modern. The left dot + curve + triangle stands for
The use if the lowercase and round fonts give it playful smile.

a friendly, approachable vibe. It looks like a Like a happy emoji, which brings positive
brand that's here to help us. energy and friendliness to the brand.

Logo Breakdown
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approachable (eye)

. A —— friendliness (wink)

bliss/happy (smile)
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Key Feauture 1

The color defines elegance, friendliness and
trust

Color Packaging

dark gray

color used in brand pattern
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Logo in Action

Lorem ipsum dolor sit amet, consec-
tetuer adipiscing elit, sed diam
nonurmmy nibh euismod tincidunt ut
lacreet dolore magna aliqguam erat

volutpat.

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea com-
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bliss Electric Green White Light Gray Forest Green

Color Selection

. Black signifies breaking boundaries.

. White signifies new beginnings.

. Electric green signifies exitment,

vibrance and bliss. HEX: #OIFZ3A
RGBA: 1242581
CMYK: 99%,0%,76% 5%

. Forest green signifies growth

HEX: #FFFFFF HEX: #ADACAC HEX: #03441
RGBA: 266,255,255, RGBA: 1731721721
CMYE: 0%,0%,0%,0% CMYK: 0%,0%,0%,32%
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Primary Type

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laore.

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laore.




Secondary Type

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed
diam nonummy hibh euismod
tincidunt ut laore.

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laore.
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HEX: #000000 HEX: #01F23A HEX: #FFFFFF HEX: #034411
RGBA: 0,0,0,] RGEA: 1,242,581 RGBA: 265,255,255,] RGBA: 1731721721
CMYK: 0%,0%,0%,100% CMYK: 99%,0%,76%.5% CMYK: 0%,0%,0%,0% CMYK: 76%.0%,76%,45%
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Thank you

. Pleasure working with you




